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Leveraging Power and Influence to Impact Change 

 

 
 

The change management simulation my class and I participated in as part of the Foundations of Strategic 
Communication course was one of my favorite exercises. It assessed our ability to analyze organizational 
stakeholders and apply communications strategies, collaborative leadership and well-informed decision 
making in order to successfully implement organizational change. I completed this activity individually, and 
learned quite a bit about myself in the process. I discovered early in the simulation that organizational change 
cannot simply be mandated by management; in order for it to be truly effective and meaningful, it requires 
collaborative leadership and a strategic approach to the use of power and influence. Using Kotter's 8-Step 
Change Model that we learned in class, I was able to think more strategically and make better decisions as the 
CEO of the organization. In the end, I was able to successfully reach critical mass by converting 18 out of 20 
employees into adopters of the company initiative in less than 96 weeks and without negatively impacting my 
credibility score. 
 

Course learning outcomes include:  
Thinking holistically about an organization’s strategic communication; Developing and implementing strategies 
to engage stakeholders. 
 
 
 
 
 
 
 



Managing Crisis and Complexity in a Multi-Stakeholder Organization 
 

 
 

As I continue to strengthen my crisis management and strategic communications skills, the stakeholder 
salience model exercise we conducted in the Foundations of Strategic Communications course proved to be a 
valuable activity in identifying and analyzing key internal and external stakeholders in order to mitigate 
potential risks—especially in the event of a crisis. A key learning I noted after a recent crisis at my current 
organization, Navy Pier, was that we needed to create customized communication strategies for certain 
critical stakeholders rather than deploying a “one-size-fits-all” message to all stakeholders. I used this class 
assignment as an opportunity to revise Navy Pier’s strategy by assessing the power, legitimacy and urgency of 
the organization’s many stakeholders through this individual activity. Utilizing the stakeholder salience model 
as a mapping device, I was able to identify and group each stakeholder according to its respective attribute(s). 
In the future—and especially during a crisis—I will be able to reference this model and tailor communications 
strategies accordingly. 
 

Course learning outcomes include:  
Identifying and assessing the importance, urgency, and power of stakeholder groups; Creating policies and 
practices that mitigate risks from internal stakeholders on strategic communication strategy. 

 
 
 
 
 
 

 
 



Curating Meaningful Data and Driving Innovative Solutions 
 

 
 

In the course, Using Data to Make Informed Decisions, I was challenged to think about organizational 
problems more analytically and present data-driven solutions using appropriate research methods. One of the 
projects included creating an infographic that offered the target audience meaningful data and presented a 
solution based on that data. At Navy Pier, we were looking for ways to improve the organization’s new 
internal communications resource and increase its average open rate. So, I created and administered an 
organization-wide survey to gain insights into employees’ preferences in design, format, date and time of 
distribution, etc. This infographic, which I completed individually, articulates the results of that research and 
reflects the changes we are going to make in 2020 based on the information we gathered. The tool proved to 
be effective and valuable, with many employees expressing a positive sentiment. 
 

Course learning outcomes include: 
Understanding fundamental research methodologies; Interpreting and analyzing data and information; 
Successfully communicating data-driven messages to target audiences. 
 
 
 
 
 
 



Communicating Elegantly and Effectively during a Crisis 
 

 
 

During the program’s winter in-residence, the cohort participated in a comprehensive crisis simulation that 
entailed navigating a data breach at an airline company. This hyperactive and strenuous exercise tested our 
ability to manage complex situations, lead collaboratively, make quick and sound decisions as a group, and 
devise a plan for timely and effective communication with key stakeholders in order to successfully diffuse the 
crisis. I completed this activity in a group with three other classmates. While the exercise presented several 
challenges to our team, in the end, I believe we were able to complete the simulation with minimal damage to 
the company’s brand due to our ability to work through the problems together, mitigate threats and 
successfully communicate the extent of the crisis and subsequent repercussions to stakeholders. The final 
statement we drafted represents much of our key learnings and reflects the core tenets of an effective crisis 
communication, including accountability, empathy, transparency and commitment to making improvements. 
 

Course learning outcomes include: 
Articulating connections between the interdisciplinary field of communication and the central curriculum 
themes of the MSC program (Managing Complexity, Collaborative Leadership and Elegant Communication). 

 
 
 
 



 
Visualizing Steps for Successful Crisis Management 

 

 
 

In the Information Design course, I was able to refine my skills of curating and transforming data into 
compelling visual pieces to help audiences better digest and process key information. As part of an individual 
class assignment, I created a visualization of steps for successful crisis management. Upon conducting 
thorough research and acquiring credible and valuable information, I identified seven critical steps—from pre-
crisis to post-crisis stages—to help crisis managers position their organizations and clients for the likelihood of 
a favorable outcome. Using the design platform, Canva, I created a visual that features a step-by-step 
roadmap to success, with icons and elements that best corresponded with the copy below each step. I also 
decided to use a combination of the mint and sage green color palette to align the piece with my personal 
brand. Ultimately, I was able to accomplish my goal of creating an enticing and aesthetically appealing 
visualization of my data to relay important information on my chosen subject matter. 
 

Course learning outcomes include:  
Securing and preparing data for visualization, choosing a relevant visual framework to represent that data, and 
using principles of visual design to maximize comprehension, retention and appeal of those designs. 



Creating a Compelling Data-Driven Story 
 

 
 

As part of my final project in Information Design, I created a detailed infographic to help tell the story of Navy 
Pier’s 2019 attendance and demographic information. Each year, my department is charged with presenting 
this data to the organization’s leadership. It is typically shared in the form of spreadsheets and PowerPoint 
presentations. However, upon acquiring new creative skills in this course, I decided to use this opportunity to 
design a more visually appealing piece to tell a compelling story about the “people of the Pier.” First, I cleaned 
up the data from our spreadsheets, extracted only the most pertinent information, and created charts and 
graphs via Canva. I also used color inspiration from Navy Pier’s logo to design a piece that is on brand, and 
incorporated symbolic elements—such as the Ferris wheel and ship anchor—to provide further brand 
recognition. The infographic strongly resonated with the intended audience and generated positive feedback. 
 

Course learning outcomes include: 
Securing and preparing data for visualization, choosing a relevant visual framework to represent that data, and 
using principles of visual design to maximize comprehension, retention and appeal of those designs. 



Analyzing and Leveraging Social Capital 
 

 
 

As part of the Understanding and Leveraging Networks course, we were assigned to complete the NEXOS 
Social Capital Survey, which produced a personal report on the social capital of our networks. This exercise 
helped us analyze and understand the dynamics of our existing networks and determine what adjustments we 
may want to consider to diversify or expand our networks. I completed this activity independently and 
received a comprehensive report that detailed the depth, structure and influential power of my network. The 
report included various charts and graphs to help me visualize my current social capital, such as the pie charts 
displayed here, which offer insights into organizational diversity, hierarchal diversity, functional diversity and 
relationship origin of my immediate network. Upon evaluating these graphs, I decided that I wanted to expand 
the functional diversity and relationship origins within my network for the sake of opening myself up to new 
opportunities and perspectives. This helped guide my strategy for identifying and recruiting my personal board 
of directors. 
 

Course learning outcomes include: 
Creating, maintaining and dissolving network ties; Gaining the conceptual tools and techniques to assess an 
existing network and specify how it should be rewired to achieve any desired individual or organizational goal. 
 
 
 
 
 
 
 
 
 
 



 
Identifying and Implementing Best Practices for 

 Multi-Stakeholder Crisis Management and Communication  
 

 
 

As part of my applied research project for the MSC Capstone, I conducted comprehensive research and 
developed a case around Navy Pier’s Fourth of July crisis to help the organization identify and implement best 
practices for multi-stakeholder crisis management and communication in the future. My research method 
included personal interviews and qualitative data analysis, followed by literature review of existing research 
around the stakeholder salience model, attribution theory and two-way symmetrical model. I then used that 
research to advise the Navy Pier leadership team on an effective multi-stakeholder crisis communication, 
ultimately recommending a strategic communication assessment, customized plan and training development, 
crisis training and simulation and revised plan execution. The recommendations were outlined in a 28-page 
research paper and a 9-minute presentation, which included the title slide shown here. I completed this 
project independently and shared it with the Northwestern University MSC faculty for feedback. 
 

Course learning outcomes include: 
Demonstrating the ability to assess complex organizational environments and achieve communicative goals; 
Addressing complex challenges by collaboratively leading teams across disciplines, distances, and sectors. 


